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Abstract  

In 21st Century it has become essential to 

understand the art and science of getting sites to 

rank better in search engines like Google is called 

search engine optimization (SEO). Because search 

is one of the most common methods for people to 

get information on the internet, ranking better in 

search engines might result in an increase in 

website traffic. 

The influence of search engine optimization (SEO) 

on the rivalry between marketers for organic and 

sponsored search results is examined in this study. 

The findings suggest that a high degree of search 

engine optimization can increase the quality of a 

search engine's ranking and, as a result, the 

happiness of its users. SEO improves organic 

ranking in the absence of sponsored links if and 

only if a website's quality is sufficiently favourably 

associated with its customer value. The results are 

amplified and hold regardless of the connection 

when sponsored links are present. 

 

Keywords- Search engine optimization, digital 

marketing, advertisement, organic search 

 
Introduction  

 

SEO stands for Search Engine Optimization, 

which is the practice of increasing 

the quantity and quality of traffic to your 

website through organic search engine results.  

 

Introduction about Company 

The company which has been considered for study 

is established in 2012 as web development and web 

services providers. Now let’s try to explore more 

into SEO?  

Understanding the true meaning of SEO, let's break 

that definition down and look at the parts: 

 

Traffic quality: - You may get all the visits you 

want, but if they're going to your site because 

Google says you're an Apple computer resource 

when you're really a farmer selling apples, that's 

not quality traffic. Rather, you want to attract 

people who are truly interested in the things you 

have to offer. 

Quantity of traffic: - More traffic is preferable 

after you've had the proper folks clicking through 

from those search engine results pages (SERPs). 

 

Organic results: - Ads make up a large percentage 

of many SERPs, thus organic results are important. 

Any traffic that you don't have to pay for is 

referred to as organic traffic. 

 

How SEO works 

A search engine may be thought of as a website 

where you write (or voice) a query into a box, and 

Google, Yahoo!, Bing, or whichever search engine 

you're using magically responds with a long list of 

links to Webpages that could potentially answer 

your inquiry. 

The following is how it works: Google (or any 

other search engine you use) has a crawler that 

goes out and collects data on all the stuff they can 

discover on the Internet. Crawlers return all of 
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those 1s and 0s to the search engine in order to 

create an index. After that, the index is put into an 

algorithm that tries to match all of the data with 

your query. 

Quality traffic to any website may be generated by 

writing blogs and articles daily utilizing long tail 

keyword. Let’s have a look about most used Search 

Engines: -Google, Bing, Yahoo, Baidu, Ask.com, 

and Excite. The below diagrams explains the vital 

concepts of on page and off page SEO. 

 

ON-Page SEO & OFF-Page SEO 

 

 

 

 

 

How to make effective SEO:- 

Quality content, Blogs, Blog comments, Article, 

Social media links, Google listing ,Image 

submission, Create a List of Keywords, Analyze 

Google’s First Page, Create Something Different or 

Better, Optimize For On-Page SEO, Make Your 

Content Look Awesome, Improve and Update 

Your Content. Major issues which arises during 

search engine optimization are as follows 

▪ It is difficult to choose right Meta tags and 

Meta description for a customer’s 

websites.   

▪ Common problem is in key word 

optimization.  

▪ The paid advertisement diverts traffic of 

organic websites. 

▪ Major objectives during the study were 

 

▪ To Study strategies to making SEO 

effective at RG-VP web solutions  

▪ To Study how to generate Traffic to 

improve customer engagement  

▪ To Study on-page and off-page SEO’s 

 

Methodology- Research Methodology is 

a manner to 

systematically resolve the studies problem.  

The procedure used to 

collect information and statistics for the cause of 

making enterprise decisions. The technique 

includes book of Research, Interviews, surveys and 

other research techniques. Sample Size – CEO, 

team leader and 20 employees of RG-VP web 

solutions. Sample Area- CEO, team leader and 

managers of RG-VP web solutions Nagpur. 

Sampling technique - Purposive sampling has been 

used and information has been  collected through 

interview method. 

Data Analysis-Solution-1 
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Meta tag and Meta Descriptions 

 

Meta description tags can have a significant impact 

on your search engine Optimization efforts. The 

meta description has one central value: 

Meta tag and description acts as "organic ad text.”. 

What this means is that when your ad ranks for 

a keyword, Google and other engines will often 

show the Meta description as a summary of the 

page. This makes the Meta tag and description as 

important as ad text.  A compelling Meta 

description has the power to raise the click-through 

rate of your organic search results. That means 

more of the people who see your page in the search 

results will click through and land on your site. 

That means more traffic for you, even if your 

ranking stays the same! 

 

How to use effective  Meta tag and Descriptions 

The practices which should be done for creating 

good Meta tag and descriptions are:- 

Use researched, targeted keywords in your meta 

descriptions. 

Always look what your competitor doing.  

Make sure they're hyper-relevant to the content on 

each page; never use the same Meta description 

across your whole site. 

 

Solution-2 

Competitive Analysis Between SEO & Google 

ADS   

Google Ads 

Google Ads works best for companies that focus 

on leads and sales. This strategy is best for 

companies that want to see immediate results and 

be able to monitor their efforts as soon as they 

launch a campaign. 

 

SEO-SEO works best if you’re looking to generate 

a steady flow of traffic over time or increase brand 

awareness. This strategy helps more people find 

your brand and learn about it. With a little time and 

effort, you can optimize your site for search 

engines and help your business drive more traffic. 

 

FEATURE SEO GOOGLE ADS 

Traffic Generates traffic continuously 
Only generates traffic throughout 

the campaign's length. 

Placement Placement only in search results 

Can place ads in search results 

and on other Google-owned and 

partner websites 

Cost for clicking 
When someone clicks on your 

listing, it doesn't cost you anything. 

When people click on your ad, 

you get paid. 

Keyword selection 
Works for both long-tail and short-

tail keywords 

Works for both long-tail and 

short-tail keywords 

Time Results take time Faster results 

Tracking metrics 
It takes time to track analytics and 

return on investment. 
Instantly track metrics and ROI. 

http://www.ijcams.com/
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These methods studied to get more organic traffic 

on website are as follows 

▪ Fix Non-Performing Content 

▪ Find New long tell Keyword 

▪ Optimize for Higher click-through rate 

(CTR) 

▪ Put Blog to Increase Ranking Keywords Fast 

▪ Daily key word optimizing 

▪ Blogs on trendy topic 

After using all these methods, it becomes easy to 

bring organic traffic to our website, just have to 

work every day on website. 

 

Solution - 3 

How to perform Keyword optimization 

The act of studying, evaluating, and selecting the 

best keywords to target in order to generate 

qualified traffic from search engines to your 

website is known as keyword optimization (also 

known as keyword research). 

 

8 Best Keyword Research Tools: -  

 

▪ Soovle. 

▪ Jaaxy. 

▪ Google Search Console 

▪ Ahrefs Keywords Explorer 

▪ SECockpit. 

▪ Google Keyword Planner 

▪ KeywordTool.io 

▪ Moz Keyword Explorer 

With the help of these tools, we can use proper 

keywords for the websites to generate quality 

traffic.Its save your time and provide best 

keywords All tools are free for all. 

 

CONCLUSION: - 

Search engine optimization (SEO) is an effective 

tool to generate quality traffic to websites. 

Keywords, Meta tags & Meta description is very 

important to make your website SEO friendly. 

Daily posting of blogs and article on websites can 

drive quality traffic to your website. Off-page SEO 

is more effective then on-page SEO. But both are 

important to run good SEO campaign.  

 

 

 

 

 

 

 

REFERENCES 

 

Books:- 

 

 

Kotler P (1986) The Prosumer Movement: a new 

change for marketers. NA-Advances in consumer 

research, 13:510–513 Google Scholar 

 

Shultz C, Holbrook M (1999) Marketing and the 

tragedy of the commons: a synthesis, commentary, 

and analysis for action. J Public Policy Marke 

18(2): 218–229 Google Scholar 

 

Kotler P (1967) Marketing management: analysis, 

planning, and control. New Jersey: Pearson 

Prentice Hall Google Scholar 

 

Rust RT, Lemon K N, Zeithaml VA (2004) Return 

on marketing: using customer equity to focus 

marketing strategy. J mark 68(1):109–127 Google 

Scholar 

 

McCarthy EJ (1964) Basic marketing, a managerial 

approach. Illinois: R.D. Irwin Google Scholar 

 

Lauterborn B (1990) New marketing litany: four Ps 

passé; C-Words take over. Advert Age 61(41):26 

Google Scholar 

 

American Marketing Association (2013, July) 

Definition of marketing. 

https://www.ama.org/AboutAMA/Pages/Definition

-of-Marketing.aspx. Accessed 31 July 2015 

 

Krishnamurthy S (2006) Contemporary research in 

e-marketing. Hershey: Idea Group Inc (IGI) 

Google Scholar 

 

Osterwalder A., Pigneu Y (2010) Business model 

generation: a handbook for visionaries. New 

Jersey: Wiley Google Scholar 

 

Kediya, S. O., Singh, D. K., Shukla, J., & Nagdive, 

A. S. (2021, November). Analytical Study of 

Factors Affecting IoT in SCM. In 2021 

International Conference on Computational 

Intelligence and Computing Applications 

(ICCICA) (pp. 1-4). IEEE. 

 

http://www.ijcams.com/


 
International Journal of Commerce and Management Studies (IJCAMS) 

  Peer Reviewed, Indexed Journal, ISSN 2456-3684  

                                                                                       Vol.7, No.1, 2022, www.ijcams.com 

5  

P
ag

e5
 

Doran GT (1981) There’s a SMART way to write 

management’s goals and objectives. Manag rev 

70(11):35–36 Google Scholar 

 

Strong EK (1925) The psychology of selling and 

Advertising. New York: McGraw-Hill Google 

Scholar 

 

Singh, D. K., Kediya, S., Mahajan, R., & Asthana, 

P. K. (2021, November). Management Information 

System in context of Food grains: An Empirical 

Study at Eastern Maharashtra. In 2021 

International Conference on Computational 

Intelligence and Computing Applications 

(ICCICA) (pp. 1-5). IEEE. 

 

Rogers (2011) The network is your customer: five 

strategies to thrive in a digital age. New Haven: 

Yale University Press Google Scholar 

 

Sharma, D., Shukla, R., Giri, A. K., & Kumar, S. 

(2019, January). A brief review on search engine 

optimization. In 2019 9th international conference 

on cloud computing, data science & engineering 

(confluence) (pp. 687-692). IEEE. 

 

Chowdhary, A., & Kumar, A. (2019). Study of web 

page ranking algorithms: a review. Acta Inform. 

Malaysia, 3(2), 01-04. 

 
Gupta, S., Agrawal, N., & Gupta, S. (2016). A 

review on search engine optimization: Basics. 

International Journal of Hybrid Information 

Technology, 9(5), 381-390. 

 

 

 

http://www.ijcams.com/

